[CATEGORY WARS

Car Stereo Giants Look
To Turn Up Sales Volume

Car audio leaders launch new ads to
amp up quiet cateqory. By KENNETH HEIN

THE COLLATERAL DAMAGE FROM APPLES IPOD
and iPhone has extended into the car audio
aftermarket category. Sales for in-dash units
are down 1% For the first four months of
the year, per the NPD Group, Pore Wash-
ington, New York.

Toery ancd tempt consumers (o upgrade
their car audio units, both Pioncer and JVC
Moabile are launching new campaigns.

Pioncer will stray from car audia’s ra-
ditional 624 male targel and attempt o
lure older men and women into the fold
with four print acls breaking in June. Sabati-
no/Day, Los Angeles, handles.

Unlike its product-centric ads of the
past, Pioneer will focus on how its new in-
dash audio devices [ inw consumers” lives

while commuting or heading off for a
camping teip. Tag: “The Best Seat in the
House.” Lis latest products offer everything
fram GPS to Bluctooth to
tPod connections to voice
reCoEnition.
“Consumers say their
[stereo] is good enough.
']71("}'[h;1|:l kivonw the ben-
efits of aftermarker,” said
Larry Rougas, vp-market-
myr for Pioneer Electron:
ics, Long Beach, Calif.
JVE Mobile is aking
the opposite tack by virtually abandoning
its print budget, Instead it is focusing near-
Iy all of its resources on a viral video cam-
paign aimed directly at its core consumers.
CIn May 15, it broke a “Turn me on”
video on Heavy.com starring Buck Cherry
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TURN ME ON.

Rock on: VT Mobile enlists A-List
rock stars for viral video effort,

and Papa Roach to promote its El
Kameleon which has Bluetooth, video and
a pll;xilnjry sensor. The video had 100,000
views in the first 24 hours, JVC expects 20
illion by year's end,

“We never had the budget w pull off a
TV campaign. Broadband opened up a lot
of doors in terms of what we can do and
who we can do it with,” said Chad '\"L}g[:]-
song, gm-marketing  at
\[V{: Mohile Entertain-
ment, Los Angeles. A
Times Square hillboard,
online banners (launching
May go0) and a limited
print buy supponts,

Later this month, [VC
will debut Carstereoke.
COM, i CONEST CNCmarag-
mng consumers o upload
videos of themselves singing in their cars.

In July, industry leaders are meeting at
the “12-Wolt Awareness Summit”™ in Dallas
They will discuss how w battle 30% drop
in awarencss car audio has expenenced dur
ing the: past five ye i
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